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(Business Strategy & Management) ;I8 oS <o oo g & pudly o)

(Business Strategy) ,I goeS o pal,

(Business Models) IS seus sla Joo

(Business Model Design) ,lSseesS Jow 1,0
(Business Model Innovation) IS geeS” Jow ;8 5,919
(Lean Business Model Design) b S gews Joo >,k
(Business Planning) )5 sceuS (55 40k

(Business Analysis) IS geeS Lo

(Strategic Facilitation) ss !, 5,5 Joges

(Business Consulting) IS gcuS o ,5lice
(Management Consulting)s glice <o yyoe

(Business Design) S goosS 1 ,b

(Business Transformation) IS scuS Jg
(Business Scaling) i gowS (s pds b

(Corporate Strategy) =S i o2,

(Corporate Management) oS .o co powe

(CSuite Advisory & Strategic DecisionMaking) s .ol (s S pueai g 0l o glaw 4 0 y5lie
(Business Formation) IS goe.S JSCis

(Company Setup)es i s;laslel,
(Entrepreneurship) o 41,15

(Business Innovation) ,lS geeS )0 5,514
(Innovation Management) s ,sls <o poe

(Innovation Strategy) s ,5ls o o,
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(Launch Strategy) s ;lailel, o yual, .
(Future Strategies)oos| slao y.al, .

(Strategic Sourcing) ss .al, (ol .
(Corporate Innovation Strategies) =5 ,& s 5l slos al, .
Venture (Venture Creation)slx| .

(Feasibility Studies) w5l wlalas .

(Exit Strategy)z,5> o 2!, .

(Risk Management) S, <o poe o

(Strategic & Business Acumen) S gewS 5 58 pnl, i .

(Strategy)s !, .

(Strategic Planning) s y.al, (5,40l o

(Strategic Thinking) ss !, ,Ses .

(Strategic Vision) s yal, jlail oo .

(General Corporate Startup Advisory)laob el 4 o5 18  soges 0 y5lie .
(Startups)lacb b .

(Service & ProductBased Startups) Joase g cwss i slaol bl .
(Startup Narrative Crafting) o bl ol csLe o

(Startup Readiness & Validation) b el s lael 3 Solel o

Sl sileaig s mlio gusiee @

(Lean Manufacturing) b oJg slagiws @

S92 Ok @

(Data, Analytics & Intelligence ,Digital Transformation) Jluow o Jeoxi g (goowoigd « Judsxi ool Y

(AI Artificial Intelligence) cguas oso o

(Generative Al)ulge cgias Log .

(AI Use Case Identification) cgias [og oolitwl s)lge ololiis .
(Al Readiness & Strategy) csas (s92 8pal, g Solal .
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(Al Strategy & Implementation) cgias ji9o (s5lwosly 5 0 ,ual,
BD sl Sose

(Digital Transformation Leadership) Jiusus Jooo s o,
(Digital Roadmapping) Jtuows ol , asis

(AI Transformation & Workforce Upskilling) i 59,5 (s 5lwasailys 5 (eoias So9a Jooo
(LLMs Large Language Models)5, 5 Jb; sla o
(Machine Learning) ..l s .5ob

(Blockchain) ;.S

)Y (Weby o,

(RWA Tokenisation) sl sla ol)ls s5leSs
(Tokenization & ReFi Models) SL>! Jb slaJow § 55lo,S 55
(Crypto);,/5,

(Metaverse) 5t

(VR Virtual Reality) s;lxe condl

(AR Augmented Reality)osg;sl coaily

(MR Mixed Reality) .S 5 cosils

(XR Extended Reality)os iu8 ol

(Spatial Computing) ,las b,

(IoT Internet of Things)Los!l syl

(DeepTech) saoe slags,glis

(Edge Technology)aJ s ,5ls

(Cloud Computing) s | LI,

(SaaS Software as a Service) jwgmw olsie 4 ,l38le 5

(PaaS Platform as a Service) jwg,w oloie 4

(IaaS Infrastructure as a Service) g, olsic 4 cslo
(Public Cloud), sges !

(Private Cloud) cogas

(Cloud/SaasS) sy plyis 4 l38lp 5 1 s

(Digital Innovation) Jlows s ,4les
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(Agile Experimentation) Sl> ¢ Siole;]

(Technology) s ,sks

(Information Technology & Services)olas § oledbl (5 ,L5
(IT Consulting)oledb! s ,5ls o, 5li

(Technology Integration) s sl s ;lwax LSS

Architecture)y (Blockchain & WebY <y 5 (™ (6 ) loxs
(Control Software) J o8 13316 5

3Blp S drsgs 5 (g gidal

ol g oledlbl ol

(Enterprise Design) lojls >,k

(Tech Led Culture) s ,sbs g i,

(Mistral) Jl s

(Data & Analytics) Ll g esls

(Data & Analytics Strategy) Ll g osls o ,.al,

(Analysis) Juls

(Analytical Skills) Ll slacs,les

(DataDriven Decision Making)oesls 5 s (555 puonal

(AI & DataDriven Products)esls 5 cotas jigp p o &Y game
(Customer Intelligence & Personalization) s jiiwe (6 5le cases § soiaign
(Geospatial Intelligence) oLsl,a> os0

(Satellite Data Pipelines) sl lsals ools boglas-

(Mathematical Modeling) _sb, s;loJoe

(Algorithms) a4

, PIPL, Lg,l ool egian 3g0 o958 (PDPL, GDPR, csiae 39a conSl> g ools cogas o >

HIPAA) (Data Privacy & Al Governance Strategy)
(Infrastructure Data Integration)csls 5 slaools (s jlwax LSS
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(Sales) isp o
(Sales Management) sg,5 <o o o

B Sales)Y (BolSu a olKu o, .

(GTM GotoMarket Strategy) ;L 4 54,5 5 y.2l, o

(Pricing Strategy) s, li8cwsd o pol, .

(Customer Success) s yive Cubdge .

(Marketing) b ;b o

B Marketing)y (Bol5o 4 o580 ob 1L °

(Marketing Strategy) ob,l5L o o, .

(Hybrid Marketing/Technical Translator)«5ss 3/ b0 L, .
(Strategic Sales Planning & Execution) sg,% o ,al, s> g 53,400 .
(Digital Marketing) Jtuzes b ,l50 .

(Performance Marketing) s Slee b 5L o

(Viral Marketing) cwspy ob,lL .

(Omnichannel Marketing)allSasa b ,l50 .

(Integrated Marketing)a> LS, b ,l5L o

Shole Lb)ht *

Sl s, *

(Competitive Analysis) oo, Ll .

(Market Identification & Analysis) ;b Ll>s 5 ool @
(Market Research) ,|;L «liiss o

(Marketing Automation) ob ;b ¢ gemloss! o

(MarTech) b,l5L 5,5k8 .
(Lead Generation) s yw oJgs o
(Advertising) obuls .
(Content Strategy)lgixe o ,.al, .
(Public Relations) sges Lailg, .

(Corporate Communications) le;le lbLs )| .
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(Storytelling) 35 aab

(Pitch Deck)(Ss ) «l)

(Presentations)laas| |

(Communication & Negotiation)s Slis 5 olbLs)|
(Executive Communication)as | ;) sae olbls )|
(Public Speaking) oges Sl yisew

(Client Development) s i axwgs
(PreSales) 4,5 51 i

(Solution Selling) J>ol, _sg,5

(Business Development) IS gcus axwgs

(New Business Development)was IS gewns axwes
B Growth)Yy (Bol&s a4 oK o,

(Hubspot) slewlols

(Pipedrive) ¢! 0cul

(Salesforce) 48 b
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(Finance, Investment & Fundraising)aslo pw ¢yl g 51054 Loy o Jbo . &

e g Jo g lales

S gl

4o

(Financials) Jb sl

(P&L Management) ;,b; g Sg S ppoke

(Financial Analysis) Jb J.l>s

(Variance Analysis) by Julos

(Budgeting) sauazsg

(Corporate Finance)laes ;o Jb

(Working Capital Management) 55,5 ;s aslo yus o e

(Fundraising)a,b e :pels
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(Fund Raising Strategies)a,ls . ;puels (sbos peal,

(PE/VC Fundraising) ,;d ;s (s )38 ale ol cogas alo o oyaols
B ISk D

(Venture Debt) ;3 ,las a0

(Valuating a Startup) ol el G 6,138 35,

(Investment Advisory) s ,laSale yw o,5liwe

(Portfolio Management) o <o 5o

(Partnerships)lacst e

(Collaborations )l ,Sen

(Corporate—Startup Collaboration)lab bl ¢ loes 15 ¢, Ken
(Joint Ventures)s yiiw (5,138 alo

(Business Development & Partnerships)lacst, s g S gowns axwgs
(Expansion Strategy) s S s ol

(M&A Mergers and Acquisitions) Sl 5 sleol

(Capital Market)als o 150

(Fintech)seus

(Fintech & Digital Payments) Jiuowo slacsls g s
(Payments)lacsls

(Family Office Advisory)eslgls b8 o glie

(Investment Fund Setup & Structuring) s ,liSale ju gaie 20,l5ls 5 s;luslel,
(Investment Governance) s 1354l yu oS>

(Investment Compliance) s liSale o 5libail

(Revenue Growth & Profitability) c,slogw § ol s o,

(ROI Optimization)abs yw 053b (s jlwaigs

(Ring Fencing) _!,ls cble>

(Taxation) Ul

(Tax Preparation) sl adb,lelsl ags

(Investor Narrative Development) ,|,liSale ps 51 Coly,y arwgs

(Investor Pitch) ) JaSa e o 4 51|
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(Investor Preparation) ;| |35 4l yu sl p (s 5lwosbel
(Investor Relations) ,l,liSa,le yuo b Laslg,

(Fundraising Readiness)alo oo cels (sl Sobel

(Product Management) Jgams <o pos

(Product Strategy) Jsame .2l
(Product Development) Jgaxs axwgs

(Product Design) Jyaxs >,k

(Digital Product Design) Jlusus Jgpame >,b
(Requirements Engineering) bl )l cwoige
(Product Market Fit) ;L b Jgame ol
(MVP Design) 84y Jypams Jilao >0
(Prototyping)atyl (s ;ludiges

(Design Thinking) ~I,b i

(Design Sprints) ~/,b slaca yl

(Service Design)olas >,b

(Design Leadership) >I,b & .,

(Design Systems) I b  slapiwsw

(CX Customer Experience) s yiiw 4,55

(UX Optimization) s »,i5 4,55 s ;loacg

(UX Strategy) s )5 42,25 o),

(Creative Direction) s ls 5,18

(Creative Strategy) sMs s .,

(Value Proposition) sslpiw ;)

(Value Proposition Strategy) solgie o), ol

A5G

SiPulSg s g0
w |

(Product, Design & UX) s x5 a5 g 21k (Jgaxo .©
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(Operations, HR & Support) gl g Glel gslo o

(HR Human Resources) L.l sl .

(Talent Development)sloxiw! aswgs .
(Recruiting) slasees!l 5 wds .

(55 9 0350l LS, Cons o)l o .
Slojle slo Joalljgiws yga5 )

Syelasd g Bk i

(Employee Engagements) LS IS o5 Lis .

(Relationship Management) lals, <o 500 .

(Founder Support & Decision Coaching) s ;.5 seeas (5,50 10 9 1,138 b 51 Slaccis .
(Project Management)ojs,s <o poe o

(Agile Project Management) Gl o9, <o o .

(Program Implementation)asl , ,>! .

(Scalability) s »ds wlie .

(Scaling Operations & Execution)!,>! g &ldee (5,135 wlie .
(ResourceConstrained Execution)sgase glie b 1,2 .
(Resourcing Strategy) slis (el & a1, .

(Stakeholder Management) ;lxand co poe .

(Senior Stakeholder Management) sl ;yleind <o o .

(Stakeholder Engagement) -lxaud (g5lo 5,0 .

(Leadership, Personal Development & Coaching) s 5 o 9 58,8 dxwgi cgpdy oV

(Executive Leadership) .= s 2, o

(Strategic Leadership) ss .2l s 2, o

(Leadership & People Management)s| bl s .o, 9 Co poe .
(CrossCultural Leadership) oo 8 s o, .

(Leadership Development) s ;.o , axwgs .
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(Female Leadership & Mentorship) s .», ,o ;b;

(Education) gl

(Executive Coaching)us,l o)l e Ko

(Founder Coaching & Leadership Development) s ., axwgs 5 o) 135 L 5,50 0
(Career Coaching) s 5,50

(HighPerformance Coaching)yi s Skee Ki>gS

(Transformational Coaching) .y 31 Jeos Ki>oS

(Personal Development) _asi aswgs

(Career Development) s axwgs

(Team Building) ¢ ;lupes

(Team Empowerment) o5 (s ;Looieilss

(Team Management) .5 o poe

(Mentoring / Mentorship) X g0

(Business Mentorship) I geus S g0

(Pitch Coaching & Investor Readiness) .l,li8alo o (s (Solel 5 a5, 5,50 50
(Organizational Growth) slejle o,

(Organizational Change Management) glo;les s o poe

(CrossFunctional Team Alignment) glaalsg o slops <5l 502

(Legal, Contracts & Compliance) sldail g bals )l,3 . Bgi> A

(Compliance & Regulations)<l, ie 5 3Lkl

(Regulatory Compliance) s, 50 3Llail

(Legal/Regulatory GTM Strategy) S, e/ Bsa> 5L 4 59,5 5 e,
(International Law) JLoJl v 354>

Ol g
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S8 Sl g sgles

BT =

(NDAs NonDisclosure Agreements) Sl e slasls,| 3
(MOUs Memorandums of Understanding)laasloles
(MSAs Master Service Agreements)loas Lol slasls)l 3
(SaaS and DaaS Agreements) g, lsie 0 00ld g gy olgie 4 5800 5 slasls 1,3
(Term Sheets)laasls L,

(Shareholder Agreements) | loslgw slasls,l,3

(Share Subscription Agreements)sly. o 5 slaols)| 3
(Founder Agreements) 135 Lo slasls,l,3

(Contract Negotiation)als | 3 6,51

(Negotiation)s ,Slie

(Negotiation & Decision Making) s ,.5 suouas g 0,513

(IP Licensing) 5,5 oSl jae yg0u0

Wy Sl g gl el (6,58 el o8>

(Corporate Governance) oS o oS>

(International & Ecosystem) giwawgS! g Hollops

(International Development) Lol o daxwss

(International Expansion) ULl e b s
(Global Expansion Strategy) Sl axwss o,.al,
(Global Strategy) sl o 2l

(Market Entry Strategy ) sl 1L 4 54,9 5,22l
(Partnership Relationship Management)cs1,s lulg, o poe

(Partner Ecosystem)Is & qiucsS]
(Ecosystem Building) S| csle
(Government Affairs) Jgs sl
(Community Architecture)assl> s loxs
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(Growth, Brand & Customer) g yino g %y ey oV

(Strategic Growth) cs .l o, .

(Growth Strategies)as, slas ol o

(EarlyStage Growth)aJsl > o, .

(EarlyStage Strategy & Focus)aJsl J>!e ;o 35 105 3 0 unl, o
(Growth Hacking)us, Sa .

(Growth Initiatives)oas , ol Sl .

Mg eas oy e

(Brand & Product Development) Jgaxs g o p axwgs o
(Brand Management)w » <o pows .

(Brand Strategy)a » s ol .

(Branding) S » .

(CX Customer Experience) s yiwe 4, .
(Customer Retention) s ;i Lo o
(Customer Segmentation) ;b ;v (g o
(CustomerDriven Thinking) ;s s i Sas .
(User Acquisition) , 5 wix .

(Agile Methodologies & Project Management)ejs y <o ypoo 3 Solz slagsgy o))

(Agile Methodologies) Sl sla o, °

(Agile Project Management) Sl> o35 5 o o N
> 059y Cu g

(Project Management) 6595 Cas prda °

(Scrum)el Sl o

\Y




Y oosled o g @‘

SiPulSg s g0
w |

\MAAZARVAR

(Social Responsibility & Governance) s ,luwgSs g sl cdgins VY

(ESG)‘_g)‘MjS? 9 ‘5ch0| o NEYE9% °

\.\.’l.o.ma w).n.\.a 9 Lm..\...,ﬂ w.:blf °

>, olaidl g S L odgs °

(Sustainable Development) ,lub daxwss o

Sustainable Growth Planning) ,lal o, g3 a0l °
)b o) (3 aelp

(CSR)s i eloza! cdginns °

(Youth Empowerment) -,bls> s jlosieslss )

(Women Entrepreneurs) ., 31,I5° b )

(Women in Tech) s 5ls o \b; °

(Tools & Systems) s givusw g byl Y
(CRM Tools)eal,] o sla,l5l o
(CRM Implementation)el,| cw (s;3lwesls .
(Hubspot)slwlols .
(Pipedrive) s ocab o

(Salesforce) 48 b .
)reo (Officersd sl .

(Software Development) ,133le ;5 anwsss o
(Software Solutions) s ,\;3ls 5 sla >ol, o
(Open Source) ;L .

VY
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(Core & Process Skills) gusa,8 g by glocsylge ) &

(Adaptability & Innovation) s,sls g s 5lail .
(Change Navigation & Agility) Sol> gy ;o Gislow o
(Critical Thinking) solas! Sas .

(Design Thinking) »I,b i o
(Digital Literacy) Jloows olgw .

(Industries & Specialized Sectors) sawsi g sy .1 °

(EdTech) i;501 (5,5l .

(Educational Technology) .o;4e! (s,5ks .
(Healthcare) _olog slacasdl e .

(Renable Energy) 305055 555! o
(Consumer Apps)oaisScé pas 58,15 slaast .
(YD) somaw ey o> @

(Virtual Tryon) s ;lxe ol J

(Volumetric Capture) oz oo .

(Digital Mapping) Jizs sl passs @
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(Operations Management) bl o o

(Operational Excellence & Process Optimization)as|,s sjluag 5 Slles 5,
(Business Process Design) IS oS slaos] 3 1,0

(SOPs Standard Operating Procedures)s ot Slles slaayg,
(Supply Chain Management) b o pxy <o e
(Procurement) -,.<ls

(Tender Management)aasls o ;00

ke glyb
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